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Thefigures in the margin indicate marks of question

Candidates should amswer in their own words

and adhere to the word limit as practicable.
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MARKETING MANAGEMENT AND HUMAN RESOURCE MANAGEMENT

(a) Define Marketing Mix.

FACGGECO2T-B.COM. (GE2))

Answer any fve questions from the following:

(b) What is Market Segmentation?

(d) What is packaging?

(e) What is Recruitment?
falGAI f ?

e)

(c) What do you mean by Consumer Behaviour?

() What is human resource planning?

(g) What is Industrial Relation?

(h) What is sales promotion?

GROUP-A
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(a) Discuss the nature ofMarketing.

GROUP-B

Answer any fourquestions from the following:

(b) Explain the importance of branding.

fs

(c) What factors should be taken into consideration for pricing a product?

(d) Distinguish between Advertisement and Sales Promotion.

(e) Discuss the features of Human Resource Planning.

() Discuss the functions of human resource management.

GROUP-C

Answer any two questions fromn the following:

(a) Explain the features of the stages of product life cycle.

(b) Discuss the steps of the selection process.

(c) Discuss the various sources ofrecruitment.

(d) Discuss the importance of marketing promotion.
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