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WEST BENGAL STATE UNIVERSITY
B.Com. Programme 6th Semester Examination, 2024

Time Allotted: 2 Hours

FACGDSE10T-B.CoM-(DSE2)

RURAL MARKETING AND INTERNATIONAL MARKETING

The figures in thee margin indicate marks of question.
Candidates should answer in their own words
andadhere to the word limit as practicable.

Answer any five questions from the following:

(a) State the scope of rural marketing.

GROUP-A

(b) Mention any two differences between rural marketing and urban marketing.

(c) What are the categories of rural products?

(d) Define co-operative marketing.

(e) What do you mean by international marketing?

() Give an idea about the international economic environment.

(g) Why is transfer pricing used in international marketing?

(h) What is certificate of origin?
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3.

GROUP-B

Answer any fourquestions rom the following:

(a) Why is rural marketing an important strategy in the Indian Market?

(b) Briefly cxplain the process of internationalization.

(c) Write a short note on the influence of culture on consumption decision.

(d) Why co-operative play an important role in agriculture?

(e) Distinguish between standardization and adaptation.

() Write about the different international pricing methods.

GROUP-C

Answer any two questions from the following:

(a) Who is a rural consumer? What are the characteristics of rural consumers?
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(b) Write about the different types of co-operative marketing in India.

(c) Elaborate the various direct and indirect channels of distribution in international
market.

(d) Discuss the factors affecting price in international narketing.
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