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RURAL MARKETING AND INTERNATIONAL MARKETING

Time Allotted: 2 Hours Full Marks: 50
The figures in the margin indicate marks of quesiion. ST Tz 9urg AT ST T R0 T
Candidates should answer in their own words o TR v SIay Jo G TN TG
and adhere to the word limit as practicable. &7 fire 2
GROUP-A
feml-w

1. Answer any five questions from the following: 2x5=10

RS @-ciEt <56 @rm T was -

(a) State the scope of rural marketing,
it Rz A& 31 @

(b) Mention any two differences between rural marketing and urban marketing,
1T Reter @2 A RAIw T @-coiete 5 =nelm Sead weh
(c) What are the categories of rural products?
el =fearR Retaf & & o
(d) Define co-operative marketing.
R R ke wre)
(e) What do you mean by international marketing?
W e el e o B @I 9
() Give an idea about the international economic environment.
ST StafeT AT T @B yrael wa |
(g) Why is transfer pricing used in international marketing?
1 ISP Rt ey 392 39 20 2
(b) What is certificate of origin?
Berifien e Y 9
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GROUP-B
Remt-=

2. Answer any four questions from the following: 5x4 =20

R Q- 51af it Tew we:

(a) Why is rural marketing an important strategy in the Indian Market?
@ SR AT Al f{ova 9ol o & 2

(b) Briefly explain the process of internationalization.
SEsifEIara efirmi SReFTs! g T

(c) Write a short note on the influence of culture on consumption decision,
SR FaErss Bm e aer R o R Bt e

(d) Why co-operative play an important role in agriculture?
FTe Fam @ ewes) S wieh 30 ?

(e) Distinguish between standardization and adaptation.
aifirerad a3 SferEag Wy =Nide] FE1N

(f) Write about the different international pricing methods.

Rfen sl Pdrd s o @

GROUP-C
st
3. Answer any fwo questions from the following: 10x2 =20
fFAefHRe @-T 70 2o T3 nles
(a) Who is a rural consumer? What are the characteristics of rural consumers? 3+7

&R cott & ¢ AN coteivm @RE Fi 2

(b) Write about the different types of co-operative marketing in India.
wrRre e waa THam Retm ool @

(c) Elaborate the various direct and indirect channels of distribution in international
market.

wwEifes ToE Rk RiSa aers ok < Ty Reifesid 34w T@)
(d) Discuss the factors affecting price in international marketing.

wEEfes ReE T Ao 3@ avq FRdef SiEn 6t
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